Brand Facts:

Energy Drinks

Packed with the reliable energy ingredients that energy drink
consumers want, Full Throttle® is the energy category’s
“hardest-working energy drink.”

DID YOU KNOW...

« Fifth largest energy brand in brand share'
* Ranked second in preferred taste’

* Ranked fourth in awareness®

TARGET AUDIENCES
* Primary: blue-collar, hard-working males 25-34,
multi-cultural, medium-to-heavy energy drinkers

FEATURES & BENEFITS
« (Contains Caffeine, D-Ribose and Niacin (BS vitamin)
* Flavors: Full Throttle Citrus, Blue Agave, Red Berry

Does for the driver what nitrous oxide does for the
car - it energizes with human horsepower!

DID YOU KNOW...

* (reat taste and energy-enhancing ingredients offer
more horsepower than the competition*

* |deal for the high-frequency consumer’

* At 32% growth, NOS is growing faster than the
category average of 1%

TARGET AUDIENCES

* Primary: Heavy energy drink users, males 18-34
+ Extended: Males 18-49

FEATURES & BENEFITS

* Formulated with caffeine, taurine, ginseng and L-carnitine

* 100% of recommended daily value of vitamins B6 and B12

* Four flavors: reqular (passion fruit), grape, fruit punch
and sugar free

+ Available as PowerShots for instant, concentrated boost

+ Also available in 220z resealable bottles for on-the-go
consumption

The energy drink category accounts for significant growth in

the non-alcoholic beverages category and is expected to keep

growing strong®
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Brand Facts:
Energy Drinks

Energize consumers and profit margins

Average retail
per unit:

Average cost
per unit:

Profit per unit:

Number of units
per year:

Annual profit:




